Приветствую вас, уважаемые студенты!

1. Задание №3 небольшое, разбиваю его на несколько частей. 
2. Задания присылать на почту citrin86@gmail.com. Мой номер телефона 8 958 156 11 20. 
3. При выполнении заданий не меняйте шрифт, выравнивание, межстрочный интервал. Выполняйте задания по инструкции!!! За это задание – четыре оценки: переводы текстов, упражнения. Работа должна быть аккуратной и максимально читабельной.
4. Перевод текста делайте после каждого абзаца. Если оставите компьютерный перевод без всякой правки – это сразу «3».
5. Убедительно прошу ни с кем не делиться выполненными заданиями.
6. Все задания за февраль обязательно должны быть выполнены в апреле.  Задания: Тема «Экология» - 3 текста и задания к ним. Дополнительный текст “Acid Rains”, стр.273 учебника. Тема «Компьютерный дизайн» - стр.180-188, все тексты и задания к ним, кроме текста “Monitor”. Нужен учебник – сообщите.


Ваш преподаватель
Нина Витальевна


Task 3, Part 1

I. Read the following international words and guess their meanings:

[bookmark: _GoBack]project 					social 				statistics
client 					mathematical 			career
parameter 				formulae 				interior
organisation 				camera 				function
economy 				realism 				emotional
electronic 				lecture 				psychology
practice 				seminar				final

II. Choose the correct translation of the following English words:

successful		успешный			иметь успех		успех
creative		творчество			создавать			творческий
solution		решать			решение			разрешимый
competition		конкурировать		конкурент			конкуренция
consumption	потреблять			потребление	 	потребляемый
definition		определять			определение	 	определяющий
efficiency		эффективный		давать эффект	 	эффективность
implementation	применение		применять			применимый
illustration		иллюстрировать		иллюстрационный	иллюстрация
special		дополнение			дополнительный		 дополнять
objective		иметь целью		цель				 целевой




III. Now read and translate Text I.
TEXT I
THE DESIGN PROCESS
Design is not just the object you take off the shelf for checking and discussing – it is about and error and a series of decisions that starts before you even know your objective.
The design process is not a mysterious activity designers carry out behind a cloak of secrecy, magically emerging with a sparkling new market-beating product or service. It starts when decisions about why, how and even whether to go ahead with a project are being taken.
Although designers provide a particular blend of skills and creativity, the design process works best when it is a collaboration between the design team and the people it works with and for, either in-house colleagues or clients.
Design work begins with a brief setting out the aims and objectives of a project and outlining certain targets and parameters for its completion. But, ideally, the design team needs to be involved before the brief is even written for two reasons – first, its members will understand the brief better if they have had a hand in composing it and, secondly, the customer-focused, creative skills that designers possess can help decide the direction the project should take.
An organisation and its designers need to ask certain questions right at the start - why is design work needed? Is it to respond to changing markets or to customer trends? Maybe new competition has appeared on the market or the company just wants to increase its market share. Perhaps the organisation wants to make its service more efficient, or perhaps it faces a decision between improving an existing product or service or launching something completely new. By understanding both the organization's strategic objectives and customer needs, designers can define the problem before working towards a solution. The reason for the design will inform how the designers go about conducting research.
Research needs to be carried out both before and during the design process, especially if the project will take some years to complete. Market research includes trends analysis, scrutiny of competitors' products and wider research such as the state of the economy, upcoming legislation and relevant social changes such as birth rates and patterns of prosperity.
Design research centres on the user. It makes use of information about customers supplied by the organisation but also takes a more hands-on approach in the form of user testing and prototyping. Observing customer behaviour not only makes it easier for designers to create something that fulfils a need, it can also provide creative inspiration. Along with visualization, it also helps to represent the designers' ideas to the organisation at a large scale.
To plan a project effectively, companies and organizations need to take into account all the internal resources, people and information the project will require, from materials to customer-service support. The design team will need to be aware of these too. There is no point in a design requiring a certain manufacturing techniques or tooling, for instance, if these are not available.
The relationship between the designer and the organisation or department that has commissioned the design work is crucial. The best relationships are a two-way street, where each party is receptive to the concerns of the other. Communication needs to be maintained throughout the design process. The need for communication was summed up by designer Wayne Hemingway during the Design Council's Design in Business Week 2002: “There is no point sitting designers in a room and letting them design. They have to work with you and be a part of the business”.
The final stage is implementation – by manufacturers, engineers, IT (Information Technologies) experts or service providers – but that does not mean the designers exit the scene. It is important to allow for redesign and the designers also have a vital role to play in representing their ideas to all those involved in executing them.

NOTES
_____________________________________________________________________
Brief – the design documents that encapsulate all of the specification and to which the design team will work.

IV. Answer the following questions:
1. When does the design process start?
2. When does the design process work best?
3. What questions must be asked right at the start of the design process?
4. What kind of research is it necessary to conduct?
5. What do companies and organizations need to take into account to plan a project effectively?
6. What is the final stage of the design process?

V. Fill in the gaps with the words from the box.

	strange			testing		right 			new
successful		impressive		innovative		prototyping



Creativity
A design doesn't have to be 1…, different or 2… to be 3… in the marketplace, as long as it's fulfilling a need, but design methods do lead to 4… products and services.
Designers learn that ideas that may seem 5… are worth exploring and that the “common-sense” solution is not always the 6… one. Designers often hit on (находят правильный путь с помощью) intuitive concepts through methods such as drawing, 7…, brainstorming and user 8… . Watching users in real-life situations especially gives insights into their behaviour that leads to ideas that would not have formed if the designer simply had thought about the situation, or relied on generalized market research.

